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Republic of the Philippines gﬁuﬁfﬁﬁgfgﬁﬁ;&z
Department of Health . MANILA, PHILIPPINES

OFFICE OF THE SECRETARY . TEL. NO. 711-60-80

Deotober 21, 19821

ENT OF AGRICULTURE
rative Order No, __42
of 1891

DEPARTHMENT OF HEALTH ,
Administrative Ordsr Nr.[v;ﬁgf
Seriss of 1991

SURJECT: GQUIDELINES ON ADVERTI STMENT AND PROMOTIONG ’
i ‘t"{ .

. Pursuant Lo Secticn 6
‘Aot of 19887 Section 2 (o O
and Devices and Cosmetics
Jdated January 3¢, 1987,
on  the advertisement and promotions o

1

5875 known ags Generics
0 knrown as “Foodes, Druge |
waecutive Order No. 118
ng rules and regulations
f weterinary druge and

SECTION 1. DEFINITION OQF TERMS

, o 1.1, UAdvertisement” refers to any representation by
; any mesns whatever for the purpose of promoting
' “directly or indirectly the sale or disposal of

anv veterinary drug and product.

1.7 “Promotion” refers to the rpractice of giving
‘ Lemporary additional vaiue Lo brand.
product or service to achieve specific marketing
obhjectives. “Promotion” includes the distribu-
tion of frec/eampls of wveterinary @rugs

angd products.

1.3 “Veterinary drugs and products” refer to any

aub=stance, includine hicleogical rroducts,
applied or administersd to food producing.
companioil. aquatic, laboratory and exotic
animals, whether usad for therapeutic,
provhylactic or diagnostic purpose or for
modification of rvhysiclogical functions OF

Behaviors.

~



SECTION 2.

1.4

. . g - T A -
e A 2 (N oo
.W |
\ - .
i

b R e

Veterlnary PPESCPlPtLOﬁ or Ethlcal Truges” _Pefer
any drug preparation that is to  be. dlspenged'

only upon written order of & 'duly lloensed'

veterinarian for the treatment of & LOHdltlon or
a dlagnosed dlbease of animals.

the . written order of a duly-licensed
veterinarian, - for the use of animals for the
prevention or symptomatlc relief of minor oY

- self-limiting animal diseases

1.6

“Mags Media  refer to aﬂyz,publicatién, 'bek,
notice, handbill, poster, circular. pamphlet,

o Veterlnary Ncnmprescrlptlon Druga or . "Veteri-
‘nary Over-the- -Counter Drugs' rafer - to drug
preparations that can be dispensed even . without

letter, billboard, print media, radia, .
television, cinema, mobile audiovisual units or..

‘any other widespread medium of  information

'.,dlrected to the lay public.

GUIDELINES QN AEVERTISEMENT AND PROMOTION B&ﬁﬂﬂ

Mo person ghall - advertise or prowots.

veterinary drug and rroduct unless asuch
products are duly—reglatered with the Bureaun of

. Food and Drugs (BFAD) and/or the Bureau

of Animal Industry (BAI}.

All therapeutic claims for veterinary. drugs - and

- product made in ‘advertising or promotional

materials must be based on adequate soientific,

! pharmacological, ~ techniecal and - clinical .

- . evidence, responsible veterinary - . medical
-, opinion or long experience demonstrating thEIP‘
C.pafety., efficacy  .and therapeutic value, .and

‘must be within their therapeutic 1ndlcat10nb1"'

‘_approved by the BFAB and oxr the BAI

‘:Veterlnary_ drugs and produuts classified _by”'

' BFAD/BAI . as Prescription or Ethical Drugs  can. .

“be  advertised or promoted in any form of mass

© media prov1ded a  veterinarian - should be

:flprescrlblng the veterinary drugs and products .
. 'This form of advertisement shall be only for a
~perlod of ome. (1) vear -or until such time that

~there =hall be satisfactory veterinary "services

"in the rural areags certified by ‘the Philippine

f\Véberinary,, ~Medical Associlation (PVMA)Y/

Veterinary Practitioners Association of "the
Philippines  (VPAP). ‘ :
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SECTION-S..EGUIDELiNES QN ADVERTISEMEVT AND - - PROMOTION _TO

The veterinary drug and- product company which

owns the veterinary drugs and produdts,. and its

Veterinary Medical Dlrector/Offlcer,,Shall be
responsible and acoeuntable for the content

Ggand form of their advertlsement and promotlon'
. materlals : .

IMPLEMENT SECTION & (Cy QF THE GENERICS ACT OF

1988 (R.A. BETH)

3.1

. R
General Principle

Consiztent wiﬁh.sectlon & (c} of K. A 6675 dll
advertising and - promotional materials, whether.
print, wvisual . or  auditory. shall feature

prominently the generic hame of the veterinary

drugs and products  designated by BFAD/BAI. In
the case of branded products, the prominenge

of. the generic name shall be insured in

all print; visual op 'auditory materlala .but"

can feature the brand name .

Print and ctatlu Vlsual Materials, le.g.

Poaters, Blllboards}

The pertlnent prov1510ns &f the Department aof .

Health A.O.  Ho. J105-  and Department © of
Agriculture A.0. Ho. 11 on Reguirements for

Labelling Materials of  Veterinary Drugs

and Products quoted hereunder shall apply with
the exception that the word "label” shall. be
substituted by advertlsln& and other
promotlonal material. ‘ :

“3.2.1 In all uase the generic 'name shall.

" be the pramlnently printed  element
on the advertialng and other prumotlondl
material defined as the one with ‘the

highest point size among . the varicus
prlnted elements on the advertlslng and -

other promctional materials. - shall

be - enclosed - exclusively by an out- - -

lined  box  rendered = dn .the“_‘aame
color- as  the generic = name. The
‘background color 1nu1de the box, against
which ~ the generic name is rendered,

should - be the same &tolor as the
background cclor outside  the  boX;
against which = the brand = name 18
rendered.“ A

“3L2.2- In all cases, the generlc name ohall be
" printed in full “not abbrevlated and -



Loot3.2.3 If véterinary drug. and  product - are

in accordance with the . Intermaticnal
Non-Proprietary Name (INN}. In case the
salt or the specific chemical - form of
- -the drug. needs to -be -indicated, this
- must be included insidé the box but "in
smaller point size.” o

1dentified by brand names together with
their .generic names, the  following

shall ,be required in addition to 3.2.1

and 3.2.2.°7

"3.2.3.1 Thé generic-ﬁame and brand name
. shall - be rendered using the

same typefacs, boldness, “font
~and color, with the ‘generic
name,  Aappearing immediately

sbove the brand - hame = and.

rendered in a point gize bigger
‘than the brand name.” o

"3.2.3.2 " If a brand name -is -prééented

seing a special typeface exclu-

sively desgigned and used for
it, the.generiC'namE',shall be

rendered in  Helvetica © or
Universe typeface . - while:
‘complying  with . the- other

pertinent provizions above.

Other Visual Matefials

For other forms of-visual materialsg, such a8

pelevision, cinema of movies, etc. . the general
principle in 3.1 -shall be applied,  and

' consistent with the gensric name designated . bY .
BFAD/BAI, ' shall sppear prominently  within the

cutlined box, immediately above and  in larger

" ‘point-size than. the brand name, if any.

| Auditory Materials

" For suditory materials used in radic or .other

* .

media,. the general principle in 3.1 ghall- be.
- adopted according to the convention of the
Cmedium. - . ‘ o

SECTION 4. MONITQRING AND ENFORCEMENT

The _veterin&ty"drug and product establishmeﬁt
under which name the veterinary drug and product

is registered shall be responsible for - ensuring

that its advertisement and other promotional

materials comply - with- these guidelines. It

!




4.2

shall establizh -~ suitable mechanism  for
internally reviewing such,materials specifically

"with the participation of its veterinary medical

director/officer.

In addition, the 7Veterinéryydrug”vand‘-produc%

eztablishmerit may participate in other industry-

. wide mechanism for self or voluntary regulation.

405

v 4.8 |
. - wishes to contest READ/BAI findings, . a formal
" hearing shall be conducted. Trom the findings

such participation, however, shall not in anyway
diminish the fundamental responsibility  and

accountability of the veterinary drug . and.

product establishment with respect to compliance
with. these regulations. : S S

No prior cleaﬁaﬂce‘from'BFAD/BAI_is,féquifed for .

initial printing and broadcast or = dissemination
of- advertisement and other promotional materials

for veterinary drugs and products. However, It

is ipcumbent upon the advertiser of the

veterinary drug or product toe obtain ‘the

approval of the1Veterihary Technicalerommittee

of the Board of Advertisers of the FPhilippines.

RFAD/BAI  shall " monitor radvertiSement  and

promotion of veterinary drugs and‘.produots an
well as receive complaints regarding these. =~ On

the basis of its monitored findings ov
complaints, BFAD/BAI ‘shall determine if  any

advertising - or promotional material viclates

these guidelines.

Any advertising oY promotional ~material found
to be wviolative of these guidelines shall .be
ddentified and the veterinary: drug .and ‘product
‘establishment responsible shall be notified.
“BFAD/BAI sghall issus & coase and .desist order
 stopping the further releass, printing broadeast
op dissemination of the vioclative advertising or

promotional material.

If the veterinary drug and product’eaﬁablishmeﬁt

" after the hearing, BFAD/BAI shall decide along

4.7

~..the following pogaibilities:

. 4.6.1 The iﬁitial,findihg was found untenable
‘ and - the cease and desist order is _then

lifted. o -

4.6.2 The. initial finding was found valid 80

the cease and deaist arder remains.

Repeated  or : sepioué violations  of these
 guidelines may - be regarded by BFAD/BAI = as
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 SECTION 5.

" SECTION 6.°

1 SECTION ?;;

SENEN C. BACANI
Secretary of Agriculture
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indicative f the subaect—veterlnary drug and
produot establlwhment s ‘inability to befform
adecuately  in a manner that assures ‘the -roper
usé of its veterinary drugs and products -Under
‘such condition and after due. hearing, BFAD/BAI
may impose the follow1ng sanctlons'

U cv4.7.1 Withdrawal by ' BEAD/EAT .éf' | the

accredltatlon . of - the establluhment
Veterlnary Medlcal DlrectorJfolcer

. veterinary drug = and : product
e establishmeht.- ‘ . o .

4.7.3 Cancellation of the certification 'of
' rroduct registration. IR S

4.7.4 Revocation of thE'“licenée:'tb, operate

" the  veterinary . drug and product

. establishment.

. SE : L3

In ecase any .-provision of this A, D. is declared’

'wontrary to law or unconstltutlonal other provxalon¢

,whlbh are not -affected thereby _shall contlnu&Q
S to be in force and in effect

EEEEALL&Q_QL&QSE

_hereby repealed or modlfled aecordlngly

" This A.O. ‘shall take effect fifteen days ‘after its .
gpubllcatlon in a newspaper oOf general cxrculatlon,-
. but the actual mandatory use in. advertisements, .of
. the new approved Generic Nam& or Off1c1al Name for
'utheigrodugt will start on January 1, 1993

4.7.2 Suspenolon of the licenae to operate the

PRSP RPN T

[ AN

S ALY admlnl strative order , rulés and regulatlono ‘and
- other admlnlntratlve igsuances oOT rarte thereof,
Cinconsistent with ‘the provisions of'this A.O.. are




